wWen t o WAX
| |

By Kevin Farrell

y wifeand | just pur-
chased a new MINI
Cooper. The day we
picked the car up, it looked grest!
Clean windows, shiny new tires,
and no blemishes of any kind. The
deder did agrezt job prepping the
car. The paint surface however,
was abit dry and felt a bit gritty.
Thistold methat the car had not
been waxed. When asked, the
salesman confirmed that the car
was washed, but not waxed. He
further informed me that the
deal ership does not wax new cars
becausethe paint istill “drying,”
as he put it, and the wax may
actualy hurt the paint.
Hisanswer concerned me. Not
because the ded ership chose not
to wax the car, but because of

his explanation thet the paint was
still “drying.” | am not sureif this
wasaconvenient excueto givethe
cugtomer becauisethe deder didn't
want to take the extratime to wax
thecar, or if the dedler personne
are under the misconception that
new cars redly should not be
waxed because of possible paint
damage. Let's examine why
the sadlesman’'s statement was
incorrect.

A.D TECNCLGGY,
QD TH NKING

Twenty years ago, cars were
typically painted with lacquer or
enamd paints. Theseweresngle-
sagepants with alargevolume of
solvents that needed to escape

Above: The first day at home for the author’s new MINI Cooper. The car was 25 days old total from
the factory and already waxed to protect it against a harsh winter.
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before the paint would fully dry.
Thesepaint sysemsdried fromthe
outsidein. The paint would look
and fed dry, but the layers under-
neath could till be abit wet and
oft because dl the solventsin the
paint had yet to escagpe. Therefore,
if wax was applied to the paint
surface beforeit wasfully dried,
there could be problems. There
could have been solvent pop,
which occurs from solvents push-
ing up through the paint and the
wax, giving the paint acrater-like
appearance. The paint could also
have “died back” or faded a bit
because of the trapped solvents
clouding the paint. Also, solvents
that did not escapewould leavethe
paint softer and more susceptibleto
scratchesand blemishes.

So, 20 years ago, it wasimpor-
tant, and correct, not to wax a
new car with these paint systems.
However, that isold-schoal think-
ing and no longer applies with
today’ s base-coat/clear-coat paint
sysems.

TAAY S FACTCRY
PAI NT' PROCESS

When acar is produced at the
factory, painting it isone of first
steps. This makes sense because
you gart with abarebody, whichis
easer to paint than a car that
is assembled and that would
require taping everything off, and
then painting it. Thiswould be
extremely time consuming and
codly. After thevehicleispainted,
the car is put together — body,
drivetrain, interior, Sugpension, €c.
It makes sensethat the paint needs

AUTO LAUNDRY NEWS APRIL 2004



Above left: This
new car sitting on a
dealer’s lot has no
protective wrap on it,
and will be exposed
to the elements until
sold. Who knows
when it was built,
how long it’s been
there, and if it will be
waxed upon
delivery? It’s seen

its share of snow and
salt.

Above right:
Another car on the
same dealer’s lot still
sports a protective
wrap. This indicates
the car is newer and
there is some time
remaining before the
wrap needs to be
removed.
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to bedry and cured beforethe rest
of the car ishuilt.

Today’ sclear-coat paint sysems
are higher in solids and have far
lesssolventsthan the paint sysems
had 20 years ago. In part, thisisa
responseto Environmenta Protec-
tion Agency concerns, and because
apaint with higher solidsdriesand
curesfaster. Also, activators and
hardeners are added to accelerate
the process. On top of that, the car
isbakedin acuring ovento further
decreasethe dry and curetime.

Almost every car produced today
with a base-coat/clear-coat paint
system goes through this process.
These paintsare 95 percent dry and
cured before they ever leave the
fectory. Itissafeto say that by the
timeacar reachesthe dedership, it
is almost 100 percent dried and
cured. At this point the car can be
wet sanded if needed, buffed, and
yes... waxed!

BAD TH NGS HAPPEN TO
THE UNWAXED

Our MINI was built in early
December and delivered to us
December 31. | clayed, polished,
andwaxed it thevery next day with
absolutely no fear of hurting the
paint. Incidentally, it snowed a
week later and the car wasfull of

sdt and road grime. As bad asiit
looked, | knew | had dready taken
care of the paint and had no fear
that the sdlt and harshness of winter
would hurt it.
TheMINIsdsoarivea theded-
ershipwith aprotective plagticwrap
on thetop surfaces of thecar to pro-
tect againgt atmospheric pollution
and thedementsduring trangt, and
the short time it is at the desler
beforeit getsdelivered. MINI, or
any other car manufacturer, would
never useapladicwrgp such asthis

if the paint were dill in the process
of drying.

Some cars do not have plastic
wrap, or thewrap may have been
removed after itsexpiration date.
SometimescarsStonadede’slot
for avery long timeif they arein
low demand or if the dedler isover-
stocked. | have seen carssitona
deder’ slot for four, Sx, and eight
monthsor longer. Thesecarssit out
there unwaxed and unprotected
againgt the elements. They are
rarely or never washed, and when

i, e

Above: The customer has had this car for less than 20 days. Was this car
waxed upon delivery? How long was it on the dealer’s lot? When was it actually
built? When will the customer get it waxed for the first time?
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thecar findly issold, amisnformed sdes-
mean tdlsacustomer not towax hiscar for
another sx monthsto ayear. How much
damage could be doneto the paint surface
over the period of timeindicated in this
scenario?

Also, it isimportant to consider how a
customer takes care of hisnew car?Isit
garaged?Isit parked outside in the hot
summer sun? Does helet the car Sit with
road salt al over it for weeks? Doeshe
wachit often?| know what you arethink-
ing. This“new” car isgoing to need some
serious paint correction whenitisayear
old. Not asmple“wax job.”

Cugtomers, asmuch asthey didikeded-
ershipsand sometimestheir practi ces, will
il bdieveasdesmen when hetdlsthem
not to wax their car for six monthsto a

year. Then, when you finally see their
“new” car, it may need some serious
work. If you do that serious work and
want to be paid accordingly, you look like
thebad guy for charging such asteep price
for sarvicinga“new” car.

Let'ssay acusomer isdrivinga“brand
new” 2003 modd. Asyou arereading this
article, itissometimein April 2004. He
telsyouit'sa2003, o how bad canit be?
However, you look at the production date
and find that the car was built in October
of 2002. He finally decides to get it
“waxed” in April 2004, so, inredity, it's
not so new. This*brand new” car is 18
monthsold! If this car was never waxed
when it was ddivered, do you think it
would need morethan asmple“wax job”
a thispoint?| bet it does, and | am sure
you seethisal thetime. Unfortunately,
the customer who was actudly trying to
protect his car against damage by “not”

getting it waxed was doing exactly the
oppasite— more harm than good!

Many customers think that the term
“clear coat” meansthat they have some
kind of protective coating or “specid”
paint ontheir cars. They think thisiswhat
dlowsthem never towax their car. They
assumethereis somekind of bulletproof
shield ontheir vehicle. Clear coat issm-
ply thefind step inthefactory paint pro-
cess, and whileit isafar better technolo-
gy thanthesngle-stage paintsof 20 years
ago, it ill needsto be cared for. Cus-
tomers must aways beinformed of this
fact. Today's cars till need to be waxed
and, if they are not, paint damageislike-
ly to occur. Thiswill result inthe overdl
vaueof thevehidebeing greetly reduced.
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| loveto detail carswhenthey arebrand
new. They areeasy towork onand | can
plant the seeds of proper cosmetic main-
tenance from the very beginning. This
also means more business. Some cus-
tomers will have their cars detailed
numeroustimes beforethe car isayear
old. On the other hand, acustomer with
the thought of not getting hiscar detailed
until it' sat least ayear old can signifi-
cantly hurt your bottom line.

| like to talk. (Perhaps that comes
throughinthewriting.) It seemsmy cus-
tomersliketo talk also. Customers con-
gantly ask me about different modds of
carsthey seeor arethinking of buying or
leasing. | happily give my opinionsand
tell the person inquiring as much as |
know, including my honest opinion of a

paticular car. Thekey inthese conversse
tionsishbuilding trust with cusomersand
congtantly educating them on what may
beagood choicefor them. | explainwhy
black isadifficult and more chdlenging
color choiceto take care of, and why a
“light” interior may not be practica for
the customer with threekidsand adog.

They appreciatethisadvice, and these
conversations give me an opportunity to
educate and explain alittle about paint
and the careit nesds. These conversations
build trust. | becomethe person who they
believe when it comesto their carspaint
and how to take care of it. Thisisvery
important when thereis misinformetion
being given by adealership or anyone
elsewho eersacustomer in thewrong
direction.

Onceyou havethetrust of your cus-
tomer and show them that you have the
required skill and knowledge, they will
listen and believe you. Make sure what

youtdl acustomer iscorrect and be con
fidentinwhat you aresaying. | never hes-
itateto inform my customersthat if they
arein the market for anew vehicleto
make sure that they bring it in shortly
after they take delivery becauseit will
need to bewaxed. If youdoitinacaring
manner without pressure, they will ligten
and believe you when you say that anew
car should be waxed. Not only will you
generate more revenue by getting these
carsinto your shop quicker, you'll pre-
vent potentially serious damage being
doneto your customer’snew car. Y ou
will bedoing theright thing!

Kevin Farrell owns and operates Kleen Car
(www.kleencarauto.com), a full-service auto
detailing business located in New Milford,
NJ. Kevin is also an instructor for a detailing
program he developed for, and in
conjunction with, BMW of North America.
His background includes auto dealership
experience and training through DuPont,
General Motors, and I-Car.
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